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What Is Claimed Is; 

1 . A method for online re-targeted advertisement selection, comprising: 

(a) receiving feedback on prior activities of a user at an advertiser Web site; 

(b) receiving a request to display advertising content to the user; and 

(c) selecting, in response to the request, advertising content for display based upon the received 
feedback on prior activities of the user at the advertiser Web site. 

2. The method according to claim 1 , wherein the request to display advertising content is received from 
the user via a redirect message from an affiliate Web site. 

- 3. The method according to claim 1 , wherein the received feedback on prior activities of the user is an 
D email message received from the advertiser Web site, tiie email message providing a list of prior 
5i activities of the user at the advertiser Web site. 

riJ 

W'H. The method according to claim 1 , wherein the received feedback on prior activities of the user is a 

f file transfer protocol (FTP) message received from the advertiser Web site, the FTP message 

!fl providing a Ust of prior activities of the user at the advertiser Web site. 

rij 

m 

m 5 . The method according to claim 1 , wherem tiie received feedback on prior activities of the user is a 
tag contained m a redirect message from the advertiser Web site, tiie tag identifying a specific 
advertiser Web page and indicating a prior activity of tiie user at tiie advertiser Web site. 

6. The method according to claim 1, wherein the received feedback on prior activities of tiie user is 
provided by a proxy server mterposed between tiie user and the advertiser Web site, tiie proxy server 
providing a list of prior activities of tiie user at the advertiser Web site. 

7. The metiiod according to claim 1, wherem at least one of tiie prior activities is which Web page was 
visited on the advertiser Web site. 
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8. The method according to claim 1 , wherein at least one of the prior activities is whether the user 
made a purchase on the advertiser Web site. 



9. The method according to claim 1 , wherein at least one of the prior activities is whether the user has 
become registered on the advertiser Web site. 



10. The method according to claim 1, wherein the prior activities are listed in a stored table. 



1 1. The method according to claim 10, wherein a Hst of re-targeted advertisements are created from the 
stored table. 



Cl2. The method according to claim 11, wherein a re-targeted advertisement is created for the user if the 
Cf user made more than one recent visit to the advertiser Web site to review a product, but did not 
fiJ purchase the product. 

iij 

13. The method according to claim 12, wherein the re-targeted advertisement created for the user is a 
0 coupon to purchase the product at the advertiser Web site. 

fii 

m 

1$ 14, The method according to claim 11, wherein a re-targeted advertisement is created for the user if the 
f\l user made a purchase prior to a predetermined time in the past at the advertiser Web site, but did not 
make a purchase subsequent to the predetermined time in the past at the advertiser Web site. 



15. The method according to claim 14, wherein the re-targeted advertisement is a reminder message 
specifying the advertiser Web site. 



16. The method according to claim 1 1, wherein a re-targeted advertisement is created for the user if the 
user made a predetermined amount of purchases within a predetermined time period in the past at the 
advertiser Web site. 



-12- 



PATENT 
AttoyDktNo.: 11032-3040 



17. The method according to claim 16, wherein the re-targeted advertisement is a message indicating 
appreciation to the best customers of the advertiser Web site. 



18. The method according to claim 1, wherein the advertising content is an ad banner. 



19. A computer system for online re-targeted advertisement selection, comprising: 

a storage device configured to store advertising content associated with an advertiser Web site; 
a communications device configured to communicate with the advertiser Web site and a user; 

and 

an advertisement server configured to receive fi-om the advertiser Web site via the 
communications device feedback on prior activities of the user at the advertiser Web site, the 
gl advertisement server further configured to receive from the user via the communications device a 

request to display advertising content, the advertisement server further configured to select, in 
f 1 J response to the user request, advertising content for delivery firom the storage device to the user 
|r| based upon the received feedback on prior activities of the user at the advertiser Web site. 

C3 20. The system according to claim 19, wherein the request to display advertising content is received 

fy 

p i fi-om the user via a redirect message from an affiliate Web site. 

IP 

s - 

fy 21. The system according to claim 19, wherein the received feedback on prior activities of the user is an 
email message received from the advertiser Web site, the email message providing a list of prior 
activities of the user at the advertiser Web site. 



22. The system according to claim 19, wherein the received feedback on prior activities of the user is a 
file transfer protocol (FTP) message received from the advertiser Web site, the FTP message 
providing a list of prior activities of the user at the advertiser Web site. 
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23. The system according to claim 19, wherein the received feedback on prior activities of the user is a 
tag contained in a redirect message from the advertiser Web site, the tag identifying a specific 
advertiser Web page and indicating a prior activity of the user at the advertiser Web site. 

24. The system according to claim 19, wherein the received feedback on prior activities of the user is 
provided by a proxy server interposed between the user and the advertiser Web site, the proxy server 
providing a list of prior activities of the user at the advertiser Web site. 

25. The system according to claim 19, wherein at least one of the prior activities is which Web page was 
visited on the advertiser Web site. 

£^6. The system according to claim 19, wherein at least one of the prior activities is whether the user 
made a purchase on the advertiser Web site. 

fiJ 

fp27. The system according to claim 19, wherein at least one of the prior activities is whether the user has 
^ become registered on the advertiser Web site. 

Si 

13 

rij 

ft 128. The system according to claim 19, wherein the prior activities are listed in a stored table. 

l y 29. The system according to claim 28, wherein a Ust of re-targeted advertisements are created fi-om the 
stored table. 

30. The system according to claim 29, wherein a re-targeted advertisement is created for the user if the 
user made more than one recent visit to the advertiser Web site to review a product, but did not 
purchase the product. 

31. The system according to claim 30, wherein the re-targeted advertisement created for the user is a 
coupon to purchase the product at the advertiser Web site. 
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32. The system according to claim 29, wherein a re-targeted advertisement is created for the user if the 
user made a purchase prior to a predetermined tune m the past at the advertiser Web site, but did not 
make a purchase subsequent to the predetermined time in the past at the advertiser Web site. 

33. The system according to claim 32, wherein the re-targeted advertisement is a reminder message 
specifying the advertiser Web site. 

34. The system according to claim 29, wherein a re-targeted advertisement is created for the user if the 
user made a predetermined amount of purchases within a predetermined time period in the past at the 
advertiser Web site. 

^^35. The system according to claim 34, wherein the re-targeted advertisement is a message indicating 
appreciation to the best customers of the advertiser Web site. 

m 

|p6. The system according to claim 19, wherein the advertismg content is an ad banner. 

|p37. A machine-readable medium storing instructions adapted to be executed by a processor to: 
f)j (a) receive feedback on prior activities of a user at an advertiser Web site; 
IP (b) receive a request to display advertising content to the user; and 

f p (c) select, in response to the request, advertising content for display based upon the received 
feedback on prior activities of the user at the advertiser Web site. 

38. The medium according to claim 37, wherein the request to display advertising content is received 
from the user via a redirect message from an affihate Web site. 

39. The medium according to claim 37, wherein the received feedback on prior activities of the user is 
an email message received from the advertiser Web site, the email message providing a Ust of prior 
activities of the user at the advertiser Web site. 
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40. The medium according to claim 37, wherein the received feedback on prior activities of tiie user is a 
file transfer protocol (FTP) message received fi-om the advertiser Web site, the FTP message 
providing a list of prior activities of the user at the advertiser Web site. 



41. The medium according to claim 37, wherein the received feedback on prior activities of the user is a 
tag contained in a redirect message from the advertiser Web site, the tag identifying a specific 
advertiser Web page and indicating a prior activity of the user at the advertiser Web site. 



42. The medium according to claim 37, wherein the received feedback on prior activities of the user is 
provided by a proxy server interposed between the user and the advertiser Web site, the proxy server 
providing a list of prior activities of the user at the advertiser Web site. 

G43 The medium according to claim 37, wherein at least one of the prior activities is which Web page 

£p 

rii was visited on the advertiser Web site. 

£§ 

m 

ill 44. The medium according to claim 37, wherein at least one of the prior activities is whether tiie user 

IP made a purchase on the advertiser Web site. 

fll 

riJ 

45 The medium according to claim 37, wherein at least one of the prior activities is whether the user has 
fll become registered on the advertiser Web site. 



46. The medium according to claim 37, wherein the prior activities are listed in a stored table. 



47. The medium according to claim 46, wherein a list of re-targeted advertisements are created from the 
stored table. 



48. The medixmi according to claim 47, wherein a re-targeted advertisement is created for the user if the 
user made more than one recent visit to the advatiser Web site to review a product, but did not 
purchase the product. 
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49. The medium according to claim 48, wherein the re-targeted advertisement created for the user is a 
coupon to purchase the product at the advertiser Web site. 

50. The medium according to claim 47, wherein a re-targeted advertisement is created for the user if the 
user made a purchase prior to a predetermined time in the past at the advertiser Web site, but did not 
make a purchase subsequent to the predetermined time in the past at the advertiser Web site. 

5 1 . The medium according to claim 50, wherein the re-targeted advertisement is a reminder message 
specifying the advertiser Web site. 

!'j!52. The mediimi according to claim 47, wherein a re-targeted advertisement is created for the user if the 
1$ user made a predetermined amoxmt of purchases within a predetermined time period in the past at the 
p'J advertiser Web site. 

m 

4||53. The medixmi according to claim 52, wherein the re-targeted advertisement is a message indicating 
L. appreciation to the best customers of the advertiser Web site. 

rij 
fii 

f;i^54. The medium according to claim 37, wherein the advertising content is an ad banner. 

i 

55. A system for online advertisement selection, comprising: 

(a) means for receiving feedback on prior activities of a user at an advertiser Web site; 

(b) means for receiving a request to display advertising content to the user; and 

(c) means for selecting, in response to the request and the received feedback on prior activities of the 
user at the advertiser Web site, advertising content for display based upon an activity list. 



-17- 



